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All are in the line of fire -

and no choices

T ~progress always gets along with
E COHOIHICH some negatives or after effects
which can seldom be corrected. Booming India is the
economic story and the news genre on television moving in
an inverse way is another. Sadly so. Bossmen at the network
call it adaptation with change and seeing the change as a
necessity for society’s good. For me news has always been
sacred since I first compulsorily sampled it at the dinner
table with AIR radio reverberating in the background
more than three decades ago as a school kid. As we have
metamorphosed since then it is imperative that we get a fix
on the current traits of the genre on television

Media the Judge: One goldenrule of credible journalism
is that as a reporter, newsreader or news presenter, you are
never supposed to editorialise the story i.e. never give a twist
to the story by honing in your viewpoint. We are not entitled
to this perquisite but what happens today on television is just
that. All newsreaders do give in their bit of what they think
is right and this degrades the equity of the channel with the
serious viewer and he does not stick anymore. The exit polls
are a classical example of a channel demonstrating how they
have the pulse of the people. Has a channel ever gone on
record to say how wrong they were in their predictions? How
many channels will screen the footage of how they predicted
the Indian Cricket team would fare in the world cup?

The Big Question we are asking today: It ranges
from an item girl to a failed pop singer to a DM who is likely
to be transferred. The channel will ask viewers to SMS their
views of what they feel is right. The options are only two: If
they agree or disagree. There are millions who are suckers to
this trap without realizing that it’s a revenue stream for the
channel as they make money on every SMS sent. The costs
for these fixed number SMSs are much more than what it
would cost you to send one to your loved ones

Ask questions you have answers to: The Interviewer
becomes the Interviewee. Talk shows are a dime a dozen and
each one tries to out do the other. The strategy is simple. Ask
questions which you have answers to. Then interrupt with
some more questions and in the process it’s the guest who
ends up asking the confusing questions. The foremost being
as to why he is there in the first place. The objective is clear
as the guest has to be made uncomfortable so that he utters
out a couple of sentences which are controversial and these
create good copy the next day in the mainline dailies. The
number of copies created the next day are the big feathers
in the interviewer’s cap and this is what he strives for.
Here again there is a clear motive, which is, to pick these
controversial sound bytes and create a promo for the talk
show and air it a thousand times a day to drive appointment
viewing. It works brilliantly even if it might sound like crime
against humanity

As a result of our report: The eternal dream to be
a good social watchdog, so chest beating is in order. Be a
humanitarian and work for the general goodness of less
privileged. This also has a business angle to it as these scoops
are always passed on to the marketing team worth a logic
that it will work wonders on the audience shares so it will
be wise if they get more advertisers to park moneys on these
hot programmes. There are many suckers to this as well and
they learn it the hard way as viewership for news in India is
still miniscule and news is not brought on numbers but on
credibility of content and loyalty of content. Both of which
is fast disappearing. Nobody complains.

Only on this channel: This has become a mockery of a
line to drive the lack of credibility the channels are driving
towards. It is also a sign of the desperate measures that the
channel can resort to. There have been instances of the same
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celebrity being interviewed on three different channels and
being aired at the same time. Each channel doesn’t stop from
flashing the exclusivity scroll in bold every five seconds.

Bigger than the channel: Newsreaders have become
household names and they have higher exposure levels in
our drawing and bedrooms than even Bollywood superstars.
They realize this and behave accordingly too. Thank God
they are prohibited from cutting ribbons and endorsing
Brands but I wonder why this directive is in place when all
the Dont’s of yesterday have become Do’s of today. I guess
it’s just a matter of time when we have our favorite brand of
toothpaste endorsed by them.

If we can, so can you: The birth of the audience
reporter: It defines the dwarfness of all news channels
and the expertise it seeks. It started with a social cause
but has succumbed to the channels outlook of being in
sync with the story focus and hence make it meatier.
If someone who has never played the game can express
viewpoint on the finer nuances of cricket then the whole
world can become a reporter under the garb of the social
watchdog. Like the good looking lady, so manicured and
pedicured that it seems odd when she bends down and feels
the pitch and expresses how the moistness is going to play
a crucial role in the end. Audiences who are a bit learned on
the game are initially shocked, but over time, shockness has
given way to surprise and now hate and detest. The citizen
journalist, although in the social watchdog realm, is a nice
marketing tactic and works in defining audience loyalty to
the core. This is good merchandise for the marketing team to
garner sponsorship moneys.

Gone are the
days when
editors were
kept on a
pedestal and
there was a
clear divide
between the
marketing
and editorial
departments.
A head of
marketing
would never
dare to enter
the newsroom
or chat with
the editor.

Do they qualify as news channels?: It's tough to
define as they have been borrowing from all genres and
that is the biggest mistake the channels are making. In the
process, they are dying to create news. A pop singer kisses
an item girl and a leading news channel does a live interview
with both on prime time for 30 minutes on the how, why and
now what of the incident. That’s not all. Within 10 minutes,
there are five more news channels doing the same. News
channels have learnt from the soaps and serials that there is
merit in not finishing a story but prolonging it everyday. So
you will have the Kanchi seer in many episodes, the mega
industrial brothers fighting occupying prime time and so on.
The recent Bollywood wedding is an example - when nobody
is invited but the hidden event gets continuing prominence
day after day.

Agility at the cost of Credibility: This is when the
viewer surfs like madman. Any important event that credits
to be breaking news will have a different rendition. There
are animated graphic depictions of how the superstar ran
over pedestrians and there will be a count of how many dead
and how many injured. The statistics keep on changing and
even when it’s a matter of life and death.

Where will this all lead to?: News will get further
diluted and it will attract more viewers and hence more
advertisers will be interested; and that is where the answer
to this future will be. Gone are the days when editors were
kept on a pedestal and there was a clear divide between the
marketing and editorial departments. A head of marketing
would never dare to enter the newsroom or chat with the
editor. But now, the rule has been turned upside down on
its head as editors seek appointments and the marketing
department dictates. This is evident from the salaries they
draw. News as a business seven years ago generated Rs 20
crores across the country and this year it will clock close to
Rs 900 crores. That is reason for the madness to continue
and it will. We all will be in the line of fire and we do not
have a choice.

7/17/2007 6:19:43 PM




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.16667
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.16667
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.33333
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /ENU <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


