
The Indian Outdoor industry is going through a 

radical change today, and the power of the 

medium is being noticed by the clients/media planners etc. 

The Indian Out of Home industry has been growing at a 

steady pace and the next three years are going to witness a 

sea change.

The entry of international players into India has already 

made a huge impact and will go on to change the mindset 

of the overall industry in a big way. It has already made the 

existing players sit up and do an introspection of the quality 

/ maintenance standards being adhered to. It is clearly to be 

seen that intenational practices are being adopted. The focus 

of quality and maintenance will have to be there and will be 

the driving factor for growth.

The industry has woken up to the fact 

that huge investments in any medium will 

not make sense until the project is long 

term. The Government agencies are open 

to the idea of long tenure projects as they 

have seen that media concessionaires are 

open to investing huge monies provided the 

duration of the project is long enough for 

them to recover their monies.

In times to come we hope to create 

further benchmarks for the industry. 

Another thing to watch out for is the 

entry of the Big Indian Fish into the Out of 

home market. The recent tenders have seen 

the “Indian Biggies” lap up the tenders at huge cost. This is 

going to result in a shakeout for the small timers. 

This phenomenon will be restricted to the top 10 cities 

of India.

The market grapevine says that a leading premier 

commercial house has put aside a corpus of Rs 1000 crores 

for its plans into the Out of Home Media entry.  This is huge 

by any standards seeing the size of the total OOH market 

stands at Rs. 1000 to 1200 crores today. The recent bids by 
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leading operators is also a pointer as to where the market 

is heading in terms of acquisition of OOH mediums. The 

existing players have to keep up with the pace and aggression 

that is currently being witnessed. However it is yet to be seen 

and established whether the returns on the investments 

made for acquiring media at any price is there or not. 

With the rates being jacked up due to high 

bidding, will in a way benefi t the existing media 

owners as they would be in a position to command 

higher rates for their media. 

The municipal corporations of various cities will be 

more open to long tenure BOAT projects as the players are 

ready to invest huge capital expenditure on 

the medium, ultimately delivering quality 

in terms of public service along with 

advertising value.

In fact internationally when we talk of 

Outdoor Advertising, it is a part of the city 

landscape and OOH mediums are used to 

beautify the city and also provide public 

service. 

The municipal bodies are very keen to 

change the look of the city and give it an 

international feel and they will be looking 

forward to professional companies offering 

quality, to work in partnership with them. 

Seeing the Indian market scenario there 

will be a trickle down effect to all other 

metros and tier II cities and quality furniture would be seen 

there too, shortly!

The journey for the next level of outdoor advertising has 

already started and since it is out of home, will be witnessed 

by one and all. There will be new look to the outdoor media 

and it will be different from the conventional mediums 

we’ve being seeing for a long time. The international designs 

will be witnessed on Indian roads soon.

specialanniversarythird

PRAMOD

BHAND
ULA

MANAGIN
G DIRE

CTOR

JC DEC
AUX

The entry of 
international 
players into 

India has already 
made a huge 

impact and will 
go on to change 

the mindset 
of the overall 
industry in a

 big way.

02 - 08 July 2007

3rd anniversary frame 2.indd   643rd anniversary frame 2.indd   64 7/17/2007   6:30:54 PM7/17/2007   6:30:54 PM



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.16667
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.16667
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.33333
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /ENU <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


